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Purpose of this Guide
This marketing and publicity guide is designed to help FHLBank Atlanta shareholder financial institutions maximize their 

Affordable Housing Program (AHP) Set-aside Products for even greater success. Building awareness of these products 

can help you differentiate yourself from the competition, reach new customers, originate new mortgages, and establish 

relationships with real estate agents, builders, employers, and other industry professionals. Whether you want to reach 

out to local media, your customers, or local agencies, there are a few easy things you can do to build awareness about 

FHLBank Atlanta’s AHP Set-aside Products.

FHLBank Atlanta’s Website
The FHLBank Atlanta website, www.fhlbatl.com, is an invaluable resource for product information and your marketing 

needs. In the Resources section, you will find detailed information about each AHP Set-aside Product, including 

requirements for income eligibility, the application process, and the funding process. Under the Marketing Resources 

section, you can download customizable product brochures with audience-specific messaging. The website’s Events 

section also features a compilation of in-person and online educational opportunities, such as expert-led webinars, 

workshops, small group meetings, conferences, and presentations. Whether you are looking for customizable product 

artwork and information, or ideas for how to make a Set-aside Product work at your financial institution, you can find it 

all at www.fhlbatl.com.

Press Release Tips
When publicizing the AHP Set-aside Products, send a press release to one or all of the following:

 • Real Estate Editor

 • Financial Reporter

 • Community Reporter

Send it to a person, not the slush pile.
Instead of sending your press release to a generic email address that news publications might use as a slush pile -- it's 

usually something like news@localnewspaper.com -- find the editor of the section where your story would fit best. For 

example, if it's a business story, send your press release directly to the business editor.

http://www.fhlbatl.com
http://corp.fhlbatl.com/resources/affordable-housing-products/
http://corp.fhlbatl.com/resources/marketing-resources/
http://corp.fhlbatl.com/who-we-are/events/


Advance Package
2013 Regional Shareholders

© 2015 Federal Home Loan Bank of Atlanta, All Rights Reserved.1475 Peachtree Street NE, Atlanta, GA 30309The Federal Home Loan Bank of Atlanta is not a 
registered investment advisor. Nothing herein is an offer to sell or a solicitation of an offer to buy any securities or derivative products. You should consult your 
own legal, financial, and accounting advisors before entering into any transaction.

1475 Peachtree Street, N.E.
Atlanta, GA 30309
800.536.9650
www.fhlbatl.com

DOWNLOAD

DOWNLOAD

DOWNLOAD

DOWNLOAD

DOWNLOAD

DOWNLOAD

Photos and videos are your secret weapon.
Online and print publications are typically short on photos. Save images as jpegs and include them as attachments to 

your submission.

AHP Set-aside Products Matrix
Download this one-page product guide for an at-a-glance reference sheet of Set-aside Product 

features and funding amounts.

Sample Press Release
Download this template AP style press release to use as a guide for writing news and 

product announcements.

Marketing Resources
FHLBank Atlanta offers four template marketing brochures (available in Microsoft® Word). These documents allow you 

to add your institution’s logo, contact details, and disclaimers.

First-time Homebuyer Product

Community Partners Product

Veterans Products

Foreclosure Recovery Product

http://corp.fhlbatl.com/files/documents/ahp-setaside-brochure.pdf
http://corp.fhlbatl.com/files/documents/veterans-press-release.doc
http://corp.fhlbatl.com/files/documents/first-time-homebuyer-member..docx
http://corp.fhlbatl.com/files/documents/community-partners-member..docx
http://corp.fhlbatl.com/files/documents/veterans-product-member..docx
http://corp.fhlbatl.com/files/documents/foreclosure-recovery-member..docx



